
OFFLINE WORKSHOP: AD TRACKING
COMMUNICATION & COLLABORATION > 2.6 MANAGING DIGITAL IDENTITY

TARGET GROUP AGE GROUP PROFICIENCY 
LEVEL FORMAT COPYRIGHT LANGUAGE

All, Job seekers, 
School drop outs

Adults, Elderly 
citizens, Teenagers

Level 2 Activity sheet Creative Commons 
(BY-SA)

English, French

This workshop will develop participants’ understanding of cookies and targeted advertising. It 
will also draw attention to ways in which websites operate in order to allow advertisers to 
track our activity online and know what preferences we have.

General Objective Knowledge acquisition

Preparation time for 
facilitator

less than 1 hour

Competence area 4 - Safety

Time needed to 
complete activity 
(for learner)

0 - 1 hour

Name of author Nothing 2hide

Support material 
needed for training

Paper-Pens

Resource originally 
created in

French
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WORKSHOP DIRECTIONS

1 Introduction
This will involve a role-playing game helping participants to understand how personal data is used, 
particularly for targeting advertising at users.

Facilitation tips: This activity was designed to be quite short in order for each participant to play the 
three proposed roles. Feel free to complement this with the similar workshop ‘

Introduction to Cookies‘ or any other of the several available related to personal data. So you feel 
comfortable with this subject, we recommend you refer to the workshop plan ‘Personal Data’ (in 
progress).

2 Role-playing game
To start, divide participants into 3 groups (ideally of 5 people each):

Internet user group: average people online
Tracker group: those who collect data (Google, Amazon, Facebook, Apple, Microsoft, and many 
more)
Advertiser group: those who come up with advertising and target users

Step 1

The tracker group receives the members of the internet user group one by one, asks them the following 
questions and write the answers on a sheet:

Age:
Email address:
Internet use habits: number of hours per day, on phone, computer, at what hours of the day
Type of device used: Android, iPad, computer, iPhone:
Favourite clothing brands :
Favourite games: RPG, MMO, FPS, platformers, etc.
Favourite film genres: Sci-fi, drama, romcom, mystery, humour,
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Favourite landscape images: Middle-east, seaside, urban, countryside, photos of snowboarding, 
parachuting, etc.
Favourite types of YouTube videos: political, comedy, trailers, IT

These are just some types of information collected about us as we use the internet.

Step 2

Once the sheets are filled in, the advertiser group takes and analyses them. They will then create ads on 
A4 paper targeting each user by including some details collected from the questions. For example: if one 
of the users says they have an iPod or iPad, this means they probably have high purchasing power. You 
could therefore propose expensive or luxury products. If they said they like watching videos about 
computer hacking, you could make an ad for tech devices. Or if someone said they like watching sport 
video on YouTube, it would be clever to include an ad for sport merchandise. Feel free to assist the 
group here. Don’t spend too long on this phase — they don’t need to create artworks — a slogan and a 
logo would be enough.

Facilitation tips: If it is the case that the ad creation step is taking too much time, you can do the 
following. While the advertiser group are working on their task, ask the other two groups to test the 
Lightbeam tool (see the workshop plan ‘Introduction to Cookies‘).

Step 3

Once the ads are complete, they should be presented to each user depending on their profile. For 
example, an ad on tech devices should be only shown to the user who said they were interested in 
security hacking videos. The target user must rate the ad by saying how enticed they are by the product 
on a scale of 1-5. The designer who achieves the highest score wins the round.

3 Going further
You should absolutely explain how targeted advertising works online, how data is collected, how to 
protect it, etc. You could even conclude this workshop with a walking debate in order to learn the 
opinions of participants concerning personal data and ad tracking.
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